MP3 – A New Digital Format
Sound Capabilities in PCs: A Background
In most cases, the software only provided the capability to play back sound in these formats:
· WAV
· MIDI
· CD audio
Today, sound cards, speakers, and software come standard on most PCs, including notbooks. Sound formats have proliferated as well, as the technology industry searches for a format that's efficient to transfer over the Internet. 
Windows-compatible personal computers (PCs) generally did not offer sound capabilities in the early 1990s. To play sound, users could purchase and install a sound card and speakers. Add the proper software, and the computer could then play sounds.
Introducing MP3
MPEG layer 3—or MP3, for short—finally offers the promise of Internet- and PC-friendly sound. MP3 compression squeezes audio files by 11-to-1, so a three-minute song that previously occupied 33M only uses about 3M in the MP3 format. 
MP3 Pros and Cons
Here are a few of the advantages of the MP3 format:
Songs download faster.
You can purchase and download a single song for about a dollar rather than downloading and buying an entire CD.
You can create your own CD-Recordable (CD-R) full of favorites.
Downloaded songs can be stored indefinitely on a hard disk, Zip disk, or CD-R disk.
You can buy a special player to play the downloded songs independent of your computer.
MP3 involves some drawbacks and controversies in addition to its benefits, including:
· Recording companies have expressed concerns that MP3 encourages piracy (illegal copying).
· If a song becomes corrupted, you have to download and purchase it again.
· Existing audio CD players cannot play the MP3 format. 
· The sound quality for MP3 files differs slightly from the original CD-quality sound.
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